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“I'm trying to
loose weight”

“eating more healthily,
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“dieting”
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“I will shop more
in small businesses
and buy more products
from local producers”
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light green consumer dark green consumer
(the majority) (a niche)
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63%

say price
will be the most important
purchase criterion
three years from now

1 o

EY Future Consumer Index (March ‘21)
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157 COLINDEEP LANE

LaNDON

. Coflection at restaurart Luton

Placing order at
Luton

On arrival, please find the Mobile
Order Check-In Point

Tap below to scan
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COCON

COCON offers o completel new experience in the
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AUTOMATE ROUTINE TASKS

shop
online,

collect
here

IKEA.ca/pickuplockers
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for the
customer
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USE DIGITAL TO ENHANCE THE
CUSTOMER EXPERIENCE
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Gen Z

B wants test drive

®wants main contact

Millenials
person
mwants virtual sales
advice
m prefers to buy online
Gen X
85%
79%
Boomers

source: Global Automotive Study 2023, SIMON-KUCHER (April ‘23)
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Van Marcke Lab Antwerpen
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USE DIGITAL TO ENHANCE THE

AUTOMATE ROUTINE TASKS CUSTOMER EXPERIENCE
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“the best way to predict the future is to create it”
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of. Gino Van Ossel
gino.vanossel@vlerick.com
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