
Generate premium clients through targeted content e-tips
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Roularta

Lead & Traffic generation



Opt-in profiles within the database of Roularta Media Group

Roularta Lead & Traffic generation

Database

http://www.fiscoloog.be/img/logo/fiscoloog_NL.png

Subscribers to RMG titles in 
print and to online 

newsletters

Segmented

RMG online contactsRMG events

Content e-letters for each subsegment
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http://www.fiscoloog.be/


Databases

B2B e-tips
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E-Letter Target Database Profile Reach Frequency

Trends e-tips 
Zaakvoerder

SME + 
Corporate

Subscribers Trends/TT, print and online, 
participants events&seminars Trends/TT

Entrepreneurs, executives and
directors

37,101 D + 28,589 F     

= 65,690
Every other week

Data News e-tips 
ICT

ICT Data News + Data News events IT decision-makers
14,153 D + 5,408 F       

= 19,561
Once a month

Trends e-tips 
Finance

CFO
Fiscoloog/Fiscologue + selection subscribers
Trends-Tendances

Financial decision makers
12,893 D + 11,015 F 

= 23,908
Only dedicated

Trends e-tips 
Bouwprofessional

Building B2B Selection subscribers Trends-Tendances
Architects and building 
professionals

11,303 D + 9,668 F

= 20,971
Only dedicated

Trends e-tips 
HR

HR Selection subscribers Trends-Tendances HR-managers
12,389 D + 10,220 F 

= 22,609
Only dedicated

Trends e-tips 
B2B

B2B Combination Combination
51,648 D + 30,733 F     

= 82,381
Every other week

Trends e-tips 
Bedrijfsvoertuigen

B2B B2B-database B2B-contacts
56,967 D + 34,279 F     

= 91,246
Only dedicated

As our database is constantly evolving because of daily new subscribers and 
unsubscribers, the number of contacts on your offer can differ from the number 

of contacts eventually receiving our newsletter with your advertorial. Last 
update: 12-12-2025



Databases

B2C e-tips
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Publication Sector Database Reach Frequency

Knack Lifestyle
e-tips

Lifestyle
Knack-Le Vif, Knack Weekend-Le Vif Weekend & Knack-Le Vif
Focus

129,759 D + 58,497 F 

= 188,256
Once a month

Knack Personal Finance 
e-tips

Finance B2C
Inside Beleggen/L’initié de la Bourse, 
Fiscoloog/Fiscologue,Trends-Tendances private-persons

63,517 D + 35,728 F

= 99,245
Every other week

Knack Personal Life 
e-tips

Lifestyle + Personal Finance Lifestyle + Personal Finance
131,021 D + 65,012 F

= 196,033
Every other week

Knack Home & Living 
e-tips

Personal Life + Building Lifestyle + Personal Finance
179,446 D + 78,308 F 

= 257,754
Only dedicated

Knack Auto 
e-tips

Personal Life + Automotive Lifestyle + Personal Finance
132,060 D + 65,111 F 

= 197,171
Only dedicated

As our database is constantly evolving because of daily new subscribers and 
unsubscribers, the number of contacts on your offer can differ from the number 

of contacts eventually receiving our newsletter with your advertorial. Last 
update: 12-12-2025



Databases

Women e-tips
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Publication Sector Database Reach Frequency

Plus Magazine 50+ e-tips 50+ Plus Magazine, 50+ in database Lifestyle e-tips
61,348 D + 26,160 F

= 87,508
Every other week

Women e-tips Women Libelle/Femmes d’aujourd’hui, Feeling/Gael, Flair
61,471 D + 36,555 F      

= 98,026
Once a month

As our database is constantly evolving because of daily new subscribers and 
unsubscribers, the number of contacts on your offer can differ from the number 

of contacts eventually receiving our newsletter with your advertorial. Last 
update: 12-12-2025



• Part of content e-letters, in the Roularta look&feel

• Advertorial (= 1 block) in e-letter with a maximum of 3 blocks from
commercial partners + 1 neutral editorial item (except for the women
e-tips)

• Industry exclusivity (except for thematic e-letters)

• Generate leads for a specific product, topic, event,…

• Generate traffic to the partner website

• Sender = Roularta

• Reservation and delivery of the material at least 8 working days
before publication date

E-Tips

Standard insertion
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Partner Click

E-Tips

Lead generation
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Advertorial with logo, title and

max. 60 words

Landing page

Landing page with profile subscriber + 
possibility to add 3 yes/no - or multiple 
choice questions to enrich the profile of 

the surfer 

Subscriber receives an
informational document (PDF, 

video, link to website) in his/her 
mailbox

Lead

E-tips
Whitepaper/informational

document



E-Tips

Generate traffic
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Advertorial with logo, title and
max. 420 characters (spaces included). 

Tracking is possible.

Website partner

On the partner website the subscriber can find more 
(background) information, details of the offer, possibility to

make an appointment, watch a video or download an
informational leaflet.

Partner Click

E-tips



• Exclusive e-letter for your company (and potential partners) 

• A minimum of 2 advertorials for the partner 

• Generate leads and/or traffic for different products or topics

E-Tips

Dedicated e-letter
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Dedicated e-letter

Generate leads
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leadPartner click

Partner lead



List of leads in Excel, transfered securely with Citrix Sharefile

→ Address fields and extra B2B-info are optional

E-Tips

Analysis
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Advertiser receives 2 lead updates per campaign. This in the middle and the end of the campaign.
By default, the following elements are provided: e-mail, sexe, name, first name, postal code and telephone number.



E-Tips

Analysis
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Due to different measurement methods, results may differ from those measured by the customer.

Possible causes:

-> Bounces: the surfer leaves the site before the script is fully loaded

->Multiple sessions: the surfer clicks several times. His click is counted as 1 or more clicks

->Apple effect: Apple opens newsletters before they are forwarded to the surfer



Roularta Lead&Traffic generation

Combination of …
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• Visibility and brand awareness within the high quality target groups of Roularta Media Group

• Powerful content marketing tool

• Coming forward as an expert in your activity

• Being part of the content of the e-letter

• Expanding database with premium, interested and exclusive profiles

• Generating qualitative leads or traffic

• Possibility to generate opt-ins, meetings with clients, offers, …

• Measurable ROI



Introduction Cost Whitepaper Cost

Writing of the introduction by a professional copywriter € 150 Writing of the whitepaper (introduction included, max. 3 pag) € 750 

Translation of the introduction by Roularta Lead Generation € 50 Translation of the whitepaper (introduction included) € 400

Writing + translation of the introduction by Roularta Lead Generation € 200 Writing + translation of the whitepaper (introduction inclueded) € 1.150

Roularta Lead generation

Rates
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B2B E-tips Standard insertion Dedicated e-letter

Trends Zaakvoerder € 3,865 € 9,745

Data News ICT € 3,370 € 8,205

Trends Finance / € 2,570

Trends Bouwprofessional / € 2,570

Trends HR / € 2,570

Trends B2B € 4,845 € 11,825

Trends Bedrijfsvoertuigen / € 11,8255

E-tips Standard insertion Dedicated e-letter

Knack Lifestyle € 3,550 € 8,725

Knack Personal Finance € 3,075 € 8,205

Knack Personal Life € 4,845 € 11,285

Knack Home & Living / € 11,285

Knack Auto / € 11,285

B2C

Optional technical costs

VAT excluded– Included: handling, traffic and leads – Based on delivery of ready to use assts by the partner

Exclusief BTW

PlusMagazine 50+ € 3,550 € 8,725

Women € 3,075 € 8,205

Women

VAT excluded



Roularta Lead generation

E-tips packages
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Exclusief BTW

Repetion works!

Create more brand awareness within one specific target 

group and enjoy an attractive discount:

Bronze Pack 3 insertions 20% discount

Silver Pack 5 insertions 30% discount

Gold Pack 10 insertions 40% discount



Roularta Lead generation

Best Cases
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Exclusief BTW

Other partners: Jaguar-Land Rover, Upgrade Estate, Luminus, Beobank, Engie, Testament, Toerisme Spanje, Geberit, Audi, 
Kom op tegen kanker, Polestar, Acerta, Flanders Export&Trade, Degroof Petercam, Sport Vlaanderen, Attentia, … 


	Slide 1: Generate premium clients through targeted content e-tips
	Slide 2: Opt-in profiles within the database of Roularta Media Group 
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11: List of leads in Excel, transfered securely with Citrix Sharefile  Address fields and extra B2B-info are optional
	Slide 12
	Slide 13
	Slide 14
	Slide 15: Repetion works!  Create more brand awareness within one specific target group and enjoy an attractive discount:  Bronze Pack  3 insertions 20% discount Silver Pack 5 insertions 30% discount Gold Pack  10 insertions 40% discount
	Slide 16

